
 
 

 

Correspondence: 101 Akropoleos Avenue 3rd Floor, Strovolos, Nicosia 2012 Cyprus  
 

Webpage: www.eimf.eu ● Tel.: (+357) 2227 4470 ● Fax: (+357) 2227 4475 ● Email: info@eimf.eu 

 

Digital Marketing for Cypriot Lawyers, Accountants & Professional Service Firms 
A practical program for generating sales enquiries from the web 

 
Course Agenda 
 
Day 1 
 
Introduction 
Following introductions, a brief summary overview of the course material will set the scene for 
the content to follow. Rather than overwhelm participants will detailed explanations of every 
nuance in the complex field of digital marketing, at all times focus will be on the key drivers of 
online lead generation. 
 
Google Rankings (SEO) 
From dispelling the notion of "free" traffic and other common myths to showing exactly why 
Google rewards those firms it likes with top rankings and consequently significant levels of 
business enquiries, this course module answers any and all questions you've ever had regarding 
Google rankings and search engine optimisation (SEO) 
 
Content Marketing 
The single most critical element in determining the growth (or not) of your business via online 
enquiries. What it is, why it is so vital, what are the ways in which it can be used for your gain and 
numerous tips and tricks to streamline the process. By using your existing expert knowledge, it’s 
very possible to keep your phone ringing with new enquiries. This session explains in detail how 
that happens. 
 
Google Ads (PPC) 
Google Ads are the reason the Google makes over €100M per day in revenue. You may not click 
on the ads but your potential clients absolutely do. Here we go through the nuances of Google 
ads for professional firms and examine the multiple ways it’s easy to waste money by following 
the crowd. We’ll setup a simple test account and discuss the competitive advantage firms get 
from investing time in the platform. How much to spend, who to target, landing page tracking 
and so much else is covered here that you’ll understand exactly why and how you should be 
using this to great effect for your own firm. 
 
Remarketing and Display 
Brand awareness advertising usually provides an extremely poor Return on Investment (ROI) for 
professional service firms. When targeted advertising is focussed on direct response however, 
the results are superb. You will get an understanding of remarketing ad strategy and its ability to 
intelligently get your name in front of potential clients continuously at negligible cost. 
 
 
Day 2 
  
Email & Marketing Automation 
Using email and marketing automation is simply reconnecting with prospects in an automated 
way using a variety of tools. Assuming your content is good, this can be a superb way that’s very 
cheap and time-efficient to keep past, current and potential clients up to date with relevant news 
and which allows you to share your opinions on matters of relevance. 
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Social Media 
Social media is expensive in both the time and money it takes to achieve good results. Where 
should you invest your time, doing what and why? How can you take your content and use it via 
social media to drive lots of enquiries? We’ll examine the advantages and disadvantages of the 
different platforms incl Facebook, Linkedin and Twitter and show you easy and cheap ways to get 
in front of your target audience(s) for the sole purpose of generating more business. 
 
Web Development 
The main types of websites that exist for lawyers, accountants and other service professionals 
are brochure sites, direct response sites, blogs and ecommerce sites. Which is the right one for 
your business and how can you ensure you have a website platform that does its job well and is 
easy for you to use as a digital marketing hub to gather as many leads as possible? We’ll go 
through this in a non-technical manner so as you can assess the merits of each and determine 
which is right for your business if you’re thinking of improving your online presence. 
 
Google Analytics 
Digital marketing for professional service firms is all about the numbers. Number of marketing 
messages sent, leads received, letters of engagement sent, sales made, clients invoiced. You will 
learn how to track many of these, what to watch out for and how to cut through the masses of 
information available in Google Analytics to easily see the key business metrics you need weekly 
to drive your business forward. 
 

Day 3 

Strategy & Compliance 
Most lawyers and accountants are professionally trained to see mistakes before they happen and 
indeed, to not let them occur in the first place. Succeeding at digital marketing requires a very 
different mindset however of which trial and error is a fundamental part. We’ll discuss what this 
means for you and what specific actions you can take to adapt in an online world with all the 
restrictions and code of conduct matters that involves. 
 
Group Website Analysis 
Having other group participants discuss the good and bad attributes of your online presence can 
be daunting at first but it’s normally the most eye-opening part of the course when each person 
is encouraged to see their website as a potential client might. This is done in a very supportive 
fashion in order to show where your business can improve and what needs to be changed. 
 
Group Exercises 
A variety of small group exercises will be done to help review the material covered in days 1 and 
2 and to provide further guidance on the next steps that need to be taken to put the learnings 
into practice. Questions will inevitably arise here and discussing these in the open reinforces and 
improves existing knowledge. 
 
1-1 Sessions 
We finish off the day with a series of twelve 1-1 sessions of strictly 15 minutes duration with your 
trainer to answer any outstanding or confidential issues you may have and to point you further in 
the right direction as required regarding the growth of your business. 
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A practical program for generating sales enquiries from the web 

 
 
DATES: 10, 13 and 14 October 
 
DURATION: 21 Hours 
 
LOCATION: EIMF Premises, Nicosia 
 
TIME: 09:00 - 17:15 
 
FEES: HRDA eligible €323, non-HRDA eligible €680 (both + €129.20 VAT) 
 
 
 
 

 

 
John Ring 

 
 

The Trainer 
 
John is Managing Director of Dublin, Ireland-based 
TinderPoint Ltd. Since 2006 he has trained over 6,000 
business people in both Ireland and Cyprus and consequently 
has a very keen sense of what legal and financial service firms 
need to do to generate more business from digital channels. 
 
He was responsible for TinderPoint becoming one of the first 
Google-qualified advertising agencies in Europe in 2005 and 
continues to be at the leading edge of technology and 
marketing.  
 
An electronic engineer by training, he previously worked for 
the Irish government agency Enterprise Ireland prior to 
starting his agency which gave him a great understanding 
and insight into the needs of firms, big and small, and the 
daily challenges they face.  
 

 
 


